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Purpose
At Coca-Cola FEMSA, we work with our suppliers to positively influencethe possible environmental impacts generated by our commercialinteractions and seek a positive impact in the communities where weoperate. Therefore, improve the conditions of our supply chain. In thisway, it is notonly sought to avoid possible negative impacts, but alsoto raise standards in key business areas, increase labor efficiency,preserve environmental capital, and reduce risks and costs for allthose involved inthe value chain.
For this reason, we have decided to formalize our principles in a programthat ensures the application of equal standards in all our operations and inany of our categories and therefore identify and do business withorganizations that comply with standards accordant with these SuppliersGuiding Principles and who extend them through their value chain.
The Suppliers Guiding Principles were prepared based on Coca-ColaFEMSA’s Code of Ethics¹ and Corporate Policies and contain theminimum expectations that we required our suppliers to manage in keyareas of Human and Labor Rights, Sustainability², Culture ofLawfulness, Information Security; therefore, it is the supplier'sresponsibility, in its relationship with Coca-Cola FEMSA, to adopt thenecessary methods and practices to comply with the Guiding Principlescontained in this document.

1 https://coca-colafemsa.com/wp-content/uploads/2021/03/KOF-Co%CC%81digo-de-E%CC%81tica-Espan%CC%83ol2021.pdf² Sustainability is the capacity to generate the social, environmental and economic needs to operate in the present and, in time,grow in harmony with the environment.
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Scope
The Suppliers Guiding Principles shall be complied by all those who seekto be Coca-Cola FEMSA’s suppliers and current Coca-Cola FEMSA’ssuppliers participating in the different operations and supply chains ofCoca-Cola FEMSA. The term Supplier includes individuals and legalentities that provide goods, render services, are distributors, agents,intermediaries, representatives, as well as any third party acting on behalfof and/or representing Coca-Cola FEMSA.
This document is not intended to be exhaustive, however, unforeseensituations will be resolved in accordance with ourCoca-Cola FEMSACodeof Ethics, and best management criteria and corporate governancepractices.
Additional matters arising from diverse situations of our businessand the dynamics of the environment will be incorporated, asnecessary.

Principles
All those who seek to be Suppliers or who are current Suppliers of Coca-Cola FEMSA must ensure that they comply with the principlesdescribed below.

Human Rights
1. Respect for human dignity
• Display loyal, respectful, diligent, and honestbehavior
• Respect the dignity of people, their freedom,and their privacy
• Do not allow verbal, visual, or physical behaviorthat threatens respect and human dignity

• Be committed to promote and maintain awork environment in which it is prohibitedand penalized all kinds of harassment,violenceand bullying or any other threateningactivity against the dignity and respect ofpeople
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2. No to discrimination³
Do not discriminate against anyone by makingany dist inct ion, exclusion, restrict ion, orpreference that is not objective, rational norproportional, and which has as a purpose theobstruction, restriction, reduction, or nullificationof the acknowledge and exercise of the humanrights and freedom for any reason, includingorigin, race, marital status, age, opinions, gender,creed, tribe, association or affiliation to a union,ethnicity, social or economic class, pregnancy,gender identity, sexual orientation, healthcondition, disability, or nationality.

6. Safety and health at work8
Comply with the applicable legislation andregulation related to health and safety at work,ensuring that the following objectives are met:

a) Provide and maintain safe andhealthy workplaces.
b) Provide and maintain a suitablework environment.
c) Develop a safety culture amongthe employees

Fundamentalprinciplesand rightsat work
3. No to forced4 or child labor5

Prohibit forced labor, support the elimination ofchild labor, and comply with applicable lawsregarding employment of minors.

4. Freedom of association andtrade-union freedom6
Respect the right of employees to freedom ofassociation or affiliation to a labor union, as wellas the right to form or join, voluntarily and freely, alabor union without fear of retaliation orintimidation.

7. Human capital development and well-being
Promote practices that favor a balancebetween work life and families of youremployees, ensuring their physical andmental well-being. Likewise, generate actionsto have a healthy work environment and havea training program defined by the identifiedneeds.

8. Whistleblowing systems
Provide your workers with a mechanism toreport illegal acts, violations of applicableregulations, or inappropriate behaviors, ensuringthat concerns or reports are resolved in anappropriate, confidential, timely manner andwithout retaliation.

5. Labor relations7
Comply with the legislation and regulations thatare applicable regarding your labor relations,including workdays and working hours,compensation, benefits, overtime pay, socialsecurity payments, and withholding and paymentof the corresponding taxes.

3Reference: ILO Convention 111, United Nations Global Compact Principle 6, OECDMulti National Enterprises Guidelines Part I-Vemployment and labour relations
4Reference: ILO Convention 29 y 105, United Nations Global Compact Principle 4, OECDMulti National Enterprises GuidelinesPart I-V employment and labour relations
5Reference: ILO Convention 138 y 182, United Nations Global Compact Principle 5, OECDMulti National Enterprises GuidelinesPart I-V employment and labour relations
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Environment
9. Environmental impact and compliance9
Lead your operations complying with allenvironmental laws and regulations applicableto your scope of operations, as well asminimizing the environmental risks associatedwith the environmental impact of air emissionsand the usage and management of energy,water and waste from its operations.
Take the necessary measures to preventenvironmental accidents that may be caused bythe activities you carry out. Promote the efficientand responsible usage of materials andresources, including water, promoting their careand conservation. Seek to reduce the amountof material, and the environmental impact of thepackaging of your products.

Commitmentto the community
10. Community development
Demonstrate your commitment by engaging withcommunities in a responsible manner, seekingmutual benefit and building relationships thatpromote the economic, social, and environmentaldevelopment of the community.

Informationmanagementandsecurity
11. Privileged and confidential information
Do not disclose and, avoid the leakage tounauthorized persons of Privileged Informationand Confidential Information obtained from yourrelationship with Coca-Cola FEMSA or with any

third party, even when the commercialrelationship has already concluded, complyingwith agreed period with Coca-Cola FEMSA orwith the corresponding third party.Do not carry out transactions for your ownbenefit or of third parties, with any kind ofsecurities issued by Coca-Cola FEMSA, whoseprice could be influenced by the PrivilegedInformation you possess.

Intellectual property
12. Intellectual property

Obtain, treat, protect, and preserve allinformation and intellectual property rightsof Coca-Cola FEMSA or third parties withresponsibility, ethics, and in accordancewith applicable laws, and agreementsnegotiated with Coca-Cola FEMSA or withthe corresponding third parties.
13. Personal data

Collect and treat personal data that isshared with you, in a lawful manner, withresponsibility, ethics and in accordancewith the applicable laws in each countrywhere you operate.
Obtain the consent of the owners to treatand transfer their personal data, whenrequired by the applicable laws in eachcountry where you operate.

6 Reference: ILO Convention 87 y 98, United Nations Global Compact Principle 3, OECD Multi National Enterprises Guidelines Part I-Vemploy- ment and labour relations.7 Reference: ILO Convention 1, 26, 30, 31, 46, 47, 49, 51, 57, 61, 63, 67, 76, 93, 95, 99, 109, 131, 153, 180, Multi National Enterprises GuidelinesPart I-V employment and labour relations.8 Reference: ILO Convention 62, 70, 102, 118, 152, 155, 157, 165, 167, 176, 184, 187 y Protocolo 155, OECDMulti National EnterprisesGuidelines Part I-V employment and labour relations.9Reference: UN Global Compact Principles 7, 8 y 9, OECD Multi National Enterprises Guidelines Part I-V environment.
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14. Information security
Protect and preserve information assetsduring their life cycle (access, disposition,storage, deletion, and destruction), through theresources to which you have access due toyour relationship with Coca-Cola FEMSA orwith any other third party, derived from therelationship that it has with Coca-Cola FEMSA,and in compliance with the requirements ofCoca-Cola FEMSA in technology andinformation security.
Evidence, at Coca-Cola FEMSA's request,the effectiveness of the information securitymanagement associated with the goods and/or services you provide, delivering a reportand/or audit certificate or risk assessmentsissued by third parties, or allowing Coca-ColaFEMSA to carry out audits and/or riskassessments.

16. Government and authorities
Inform Coca-Cola FEMSA, as soon aspossible, if there are requirements from theauthority, which could have a reputationalimpact and/or could affect the complianceof its obligations with Coca-Cola FEMSA.
Collaborate with governments andauthoritieswith efficiency and courtesy in thefulfillmentof their mission.
The relationships that you have or intent tohave on behalf of Coca-Cola FEMSA withGovernment Entities or Equivalents and/orPublic Officers, shall be previouslyauthorizedby Coca-Cola FEMSA, and at alltimes shall comply with the applicable lawsand Coca- Cola FEMSA SuppliersGuiding Principles.

Third-party relationship Culture of lawfulness
15. Competition10 17. Regulatory compliance

Comply with applicable competition lawsinall countries in which you operate.
Abstain from entering into arrangements, oragreements, whether oral or written, with any ofyour competitors, which purpose or effect is tofix prices, segment markets, restricting the offer,coordinate positions in tenders/bids orexchange sensitive information.

Identify the regulatory framework applicableto your business and operations, andcomply with the laws, and regulations of thecountriesin which you operate, as well aswith Coca-Cola FEMSA Suppliers GuidingPrinciples.

18. Tax compliance
Comply with your tax obligations inaccordancewith applicable laws.

10Reference: UN Global Compact Principle 10 OECDMulti National Enterprises Guidelines.
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19. Anti-corruption11
Act with respect and integrity, in a transparent,honest, and ethical manner in your relationswith external agents, Suppliers, consultants,Public Officers and any other third party andcomply with the anti-corruption laws in thecountries in which you operate.12
The Supplier, on its behalf or on behalf ofCoca-Cola FEMSA:• Shall not order, authorize, or promise toengage in corrupt practices
• Shall not induce anyone to engage incorrupt practices
• Shall not conspire in the performance of theafore mentioned activities
• Shall reject any type of Bribery to PublicOfficer or any other third party
• Shall not receive, give, pay, offer, promise,orauthorize directly or indirectly money, Gifts,donations, advantageous conditions,salaries, travels, political contributions,commissions, or Anything of Value to obtainany Advantageor Undue Benefit of any kind

20. Anti-money laundering
Comply with the applicable laws on theprevention of money laundering in thecountries in which you operate, developprocesses and mechanisms to comply andpromote their knowledgeandcomplianceamongyour employees.
Prevent the performance of operations involvingresources of illicit origin in the activities carriedout by your employees, either directly orthrougha third party.

Prohibit all types of transactions involving thereceipt of resources of illicit origin from yourexternal agents, suppliers, consultants, andother intermediaries with whom you interact.
Do not carry out operations with people orcompanies reported on the official block listsissued by competent authorities where theyare linked to crimes of operations withresources of illicit origin.

21. Conflict of interest
Inform through KOF Ethics Line and toCoca-Cola FEMSA’s Employeeresponsible for the negotiation and/orrelationship in Coca- Cola FEMSA, if youknow of the existence of any of thesituations listed below:
• The supplier (including its shareholdersor partners, directors or executives, SeniorExecutives, and/or employees in chargeof the relationship and/or negotiation withCoca-Cola FEMSA) has a Relative asEmployee of Coca-Cola FEMSA
• The supplier has a Relative who is aSupplier, partner, investor, agent orrepresentative of Coca-Cola FEMSA, or isa partner, investor,agent or representativeof a Coca-Cola FEMSA Supplier
• The supplier (including its shareholdersor partners, directors or executives, SeniorExecutives, and/or employee in charge ofthe relationship and/or negotiation withCoca-Cola FEMSA) has a relationship(including friendship) with any Employeethat is likely to generate a conflict with

11Reference: OECD Multi National Enterprises Guidelines Part l-X competition.
12 Reference: Coca-Cola FEMSA’S Corporate Policies: Anti-corruption.
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Coca-Cola FEMSA’s interests or any personalbenefit (including if that relationship is with apartner, investor, or representative of Coca-Cola FEMSA)
• The supplier (including its shareholders orpartners, directors or executives, SeniorExecutives, and/or employee in charge of therelationship and/or negotiation with Coca-Cola FEMSA) is a former employee ofCoca-Cola FEMSA, with less than 1 yearelapsed since their separation
• Coca-Cola FEMSA´s employee responsiblefor the negotiation or relationship with theSupplier: (i) Is a former employee of theSupplier, with less than 1 year elapsed sincetheir separation; (ii) is owner or has aSignificant Influence on the Supplier; (iii) hasa second job with the Supplier; and/or (iv) isan advisor to the Supplier

22. Gifts, hospitalities and/orEntertainment
The Gifts and/or hospitality that are given to oraccepted from Coca-Cola FEMSAEmployees, shall not be to obtain anyAdvantage or Undue Benefit of any kind, andshall comply with the Internal Guidelines ofCoca-Cola FEMSA and the applicable legalprovisions, for which, priorto grant it, you shallconsult it with the Employee responsible for therelationship withCoca-Cola FEMSA and informit through the KOF Ethics Line.
Do not give or accept as Gifts or hospitality,cash or cash equivalent, including but notlimited, gift cards, certificates, discount cards,vouchers and any other equivalent.

Do not accept or offer invitations toEntertainment events from or to Coca-ColaFEMSA or Coca-Cola FEMSA Employees,if the reason for the invitation or the purposeis to obtain any Advantage or Undue Benefitof any kind. Prior to an Entertainment eventinvitation, the employee responsible for therelationship with Coca-Cola FEMSA shallbe consulted and such invitation shall becommunicated through the KOF EthicsLine in order to comply with the provisionsof its Internal Guidelines and otherapplicable legal provisions.

23. Information update
Notify the employee responsible for thenegotiation and/or relationship withCoca- Cola FEMSA about changes to theinformation that has been provided for theirincorporation as Coca-Cola FEMSA’sSupplier, and that could have a materialimpact on the business relationship withCoca-Cola FEMSA.

24. Corrective measures
Implement corrective measures for itsemployees, due to illegal practices, detectedbreaches of these Suppliers GuidingPrinciples, and breaches of the supplier'spolicies and internal guidelines.
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Definitions
For purposes of this document, the followingterms shall have the meanings set forthherein, when used in both the singular andplural form.
Advantage or Undue BenefitAny benefit or favorable situation improperlysought, obtained or withheld through the action,intervention or omission of a private individual orPublic Officer.
Anything of ValueIncludes any type of tangible or intangible benefitthat has value for the individual, the Public Officer,including his relatives, companies, affiliates,friends or other entities linked to him/her, forexample: cash, contributions in kind, product,cash equivalents (gift cards, etc.), advantageousconditions, gratuities, bonuses, discounts, favors,benefits, salaries, commissions, loans, gifts,prizes, food and beverages, political contributions,donations (institutional or charitable), offers ofemployment, promises of future employment, anytype of concession in a contract, product orservice, or any other form of compensation.
BriberyIs any payment, delivery, offer, promise orauthorization, directly or indirectly, of any amountof money, Gifts, services, travel, commissions orAnything of Value, to any private individual, PublicOfficer or equivalent (including Relatives), toobtain an Advantage or Undue Benefit.
Coca-Cola FEMSACoca-Cola FEMSA, S.A.B. de C.V. including allitsSubsidiaries.

Coca-Cola FEMSA Code of EthicsA document that contains Coca-Cola FEMSA’sethical principles, unifies criteria and establishesa common reference framework that givesdirection for acting in an integral manner, it is alsoa useful work tool that guides correct andvalue-driven decision-making.

Coca-Cola FEMSA Corporate PoliciesDocuments that contain the general principlesthat govern the conduct of Coca-Cola FEMSAand its Employees in a relevant topic or area,keep order and consistency and/or mitigatecritical or high-impact risks that affect theoperations, and which are authorized byCoca-Cola FEMSA Chief Executive Officer, or bytheBoard of Directors, as applicable.
Coca-Cola FEMSA SecuritiesThe shares and other securities issued byCoca-Cola FEMSA.
Confidential InformationConfidential information qualified by Coca-ColaFEMSA, as such as in documents, contracts oragreements, or when it has such character interms of applicable legal provisions, and/or thatisrelated to processes of registration of Coca-ColaFEMSA’s Securities in the National SecuritiesRegistry, public offerings and acquisitions ordisposals of Coca-Cola FEMSA’s own shares.Confidential Information includes personal data(regulated by the applicable personal dataprotection laws), as well as Relevant Informationand Privileged Information (regulated by theMexican Securities Market Law),notwithstanding the existence of Coca-ColaFEMSA’s provisions specifically applicable tothe latter.
Conflict of InterestArises when professional, personal, family,business or other interests influences or affectsthe judgment, objectivity or loyalty, decision-making, duties and/or responsibilities of anyEmployee in Coca-Cola FEMSA, and thatimplies that:
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(i) Such interests are contrary to the interestsof Coca-Cola FEMSA
(ii) There is a damage to Coca-Cola FEMSA
(iii) It generates a benefit to the Employee
(iv)Such interests affect or favor third parties

Conflicts of Interest can be real (that they exist),potential (which could result in a Conflict ofInterest) or apparent (which may appear to be aConflict of Interest but is not).
ControlShall mean the capacity of a person or Group ofPeople to carry out any of the following acts:
a) Impose, directly or indirectly, decisions atgeneral shareholders’, partners’ or equivalentbodies’ meetings, or appoint or remove themajority of directors, administrators or theirequivalents of a legal entity.
b) Maintain ownership of the rights that allowto exercise, directly or indirectly, the voteregarding more than fifty percent of the capitalstock, of a legal entity.
c)Direct, directly or indirectly, themanagement, strategy or main policies of alegal entity, whether through the ownership ofsecurities, by contract or otherwise.

EmployeesUnionized and non-unionized workers in Coca-ColaFEMSA’s companies.
EntertainmentArtistic, cultural, recreational, sporting, and musicalevents, including, but not limited to, passes andtickets, among others.

GiftIs Anything of Value, tangible or intangible, thatis given free of charge to one or more people,or organizations.
Government Entity or EquivalentMeans (i) any branch, level, or constituency ofgovernment (including the legislative, executiveor judicial branches, whether at the municipal,state, federal or national level); (ii) an autonomouspublic body; (iii) a state-owned corporation (iv)a public international organization (for example,UN, World Bank, OAS), or (v) a political party.
Group of PeopleThe people who have agreements, of any nature,to make decisions in the same direction. Theyare presumed, in the absence of evidence to thecontrary, to constitute a group of people:
a) People related by blood, marriage, or civilrelationship up to the fourth degree, spouses,concubines, and cohabitants.
b) Companies that are part of the sameconsortium or business group and the personor group of people that have control overthesecompanies.

IndirectlyThe use of any means, mechanism, or personto carry out a conduct, including throughoutside agents, consultants, advisers, or anyother type of intermediary.
Insider InformationInformation regarding acts or events that are notin the public domain and that could influence theprices of Coca-Cola FEMSA’s securities orthatcould be considered important by an investorin deciding whether to buy or sell Coca-ColaFEMSA’s securities.
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Internal GuidelinesCoca-Cola FEMSA Code of Ethics, Coca-ColaFEMSA Corporate Policies, global standards,processes, procedures, work regulations, and anyother internal document authorized bymanagementto have such effects.
KOF Ethics LineIs a formal mechanism that is used by Directorsand Employees, as well as by Third Parties withwhomCoca-Cola FEMSA has a relationship in thedevelopment of its operations, to report anybreach and/or possible risk of breach of Coca-Cola FEMSA’s Code of Ethics, Coca-ColaFEMSA Corporate Policies, and other InternalGuidelines as well as to address any doubts orconcerns.
OwnerIs the shareholder or majority partner, and/or anyperson with power to influence decisively on theresolutions adopted in the control bodies of thecompany, or in the management, conduct andexecution of their business.
Power of CommandThe capacity to have a decisive impact on theagreements adopted at shareholders’ or Board ofDirectors’ meetings, or in the management,conduction and execution of the business of anissuer or legal entities. People in any of thefollowing situations are presumed to have Powerof Command, unless proven otherwise:

d) Those who instruct directors or SeniorExecutives of the legal entity, decision- makingor the performance of operations in a companyor in the legal entities it Controls.

Public OfficerIncludes, but is not limited to, any person whoholds a job, position, or commission in (i) anybranch, level or constituency of government(including the legislative, executive or judicialbranches, whether at the municipal, state, federalor national level); (ii) an autonomous publicbody.(iii) A company with state participation; (iv) apublic international organization; or (v) a politicalparty. The term also includes any candidate forpublic office.
RelativesIncludes spouse, same-sex or opposite-sexpartner, parent, child, sibling, grandparent, great-grandparent, grandchild, great-grandson, uncle,nephew, great-uncle, cousin, father-in-law, son-in- law, daughter-in-law, brother-in-law,stepfather, stepmother, stepson, and anyoneelse who lives in our home or is financiallydependent on us.

a) The shareholders who hold controlling interest.
b) Any Individuals who have ties with an issueror legal entities through life or honorary positionsor any other title similar or analogous to theabove.
c) People who have transferred Control of thelegal entity under any title and free of charge orat a value lower than the market or accountingvalue to individuals with whom they are relatedby blood, marriage or adoption up to the fourthdegree, the spouse, common-law wife orcommon-law husband.
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Relevant informationAll the information of an issuer that is necessaryto know, its actual and current situation infinancial, administrative, operational, economic,and legal matters, and its risks, and as the casemay be, the information on the corporate group towhich it belongs, regardless of its position withinthe group, provided it has an influence or affectssuch situation, and that it is necessary to takereasoned investment decisions and an estimateof the price of securities issued by the issuer,according to the analysis of uses and practices ofthe Mexican stock exchange.
Senior ExecutiveMeans any employee of the Supplier whoexercises power of command over it, or whointervenes or has influence in the commercial orcontractual relationship with Coca-Cola FEMSA.
Significant InfluenceThe ownership of rights that allow, directly orindirectly, the exercise of the vote with respect toat least twenty percent of the share capital of alegal entity.
SupplierIncludes individuals and legal entities that providegoods, render services, are distributors, agents,intermediaries, representatives, as well as anythird party acting on behalf of and/or representingCoca-Cola FEMSA.
SubsidiaryAny legal person in which Coca-Cola FEMSAhasa direct or indirect interest in its capital stockor equivalent and in which it maintains Control.
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Verifications /Compliance
When necessary, Coca-Cola FEMSA performs periodic complianceverifications in an organized manner, with its own resources and/or throughan independent third party, to assess the supplier’s compliance of the SupplierGuiding Principles and any other applicable internal or external guidelines.
At Coca-Cola FEMSA’s request, Suppliers shall prove the effectiveness oftheinformation securitymanagement associatedwith the goods and/or servicesprovided, delivering a report and/or audit certificate or risk assessmentsissued by third parties, or allowing Coca-Cola FEMSA to carry out auditsand/or risk assessments.
Additionally, in order to be considered as Supplier prospect, it is necessary toshare Coca-Cola FEMSA’s business ethics and its commitment with integrity,therefore Suppliers shall sign the "Commitment Letter " that confirms theirknowledge of, and compliance with, these Suppliers Guiding Principles.
If Supplier fails to comply with any of the terms of these Suppliers GuidingPrinciples, a Coca-Cola FEMSA may require a corrective action plan, as wellas any other type of corrective measures, including the termination and/orrescission of the business relationship, reserving its exercise of any other rightthat it may have.
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KOF Ethics Line
At Coca-Cola FEMSA we promote and facilitate the detection of illegalpractices and inappropriate behaviors through open communication andformal mechanisms implemented in accordance with the provisionsestablished in Coca-Cola FEMSA Code of Ethics, and we invite to promptlyreport any violations and/or risk of violation to Coca-Cola FEMSA Code ofEthics, as Políticas Corporativas Coca-Cola FEMSA Code of EthicsCorporate Policies and/or to these Suppliers Guiding Principles.
We have the following means to facilitate the reception of reports:

Internet:lineaeticadilo.ethicspoint.com

Telephone:

E-mail:lineaeticakof@lineaeticakof.com

ARGENTINA 0 800 345 1571
BRAZIL 0 800 721 8529
COLOMBIA 01 800 518 9439
COSTA RICA 0 800 032 0075
MEXICO 800 681 8061
NICARAGUA Country code (dial before thephone)

1 800 0164 o
1 800 0174
833 573 1744

PANAMÁ 835 5559
URUGUAY 000 413 598 3945
VENEZUELA Country code (dial before thephone) Spanish0 800 552 6288English0 800 225 5288833 573 1744
GUATEMALA 2277 2618

mailto:lineaeticakof@lineaeticakof.com
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